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• A FEW COMMENTS ON LCA AND THE DESIGN OF THE EF PILOT PHASE 

• WHY DO WE NEED TO THINK BROADER THAN JUST RATINGS OR LABELS? 

• WHAT IS OUR VISION ON PROVIDING PRODUCT-RELATED ENVIRONMENTAL 

INFORMATION TO THE MARKET? 

• CAN WE USE PEF INFORMATION FOR B2B AND B2C COMMUNICATION? 

• WHICH TYPE OF FUTURE APPLICATIONS FOR PEF COULD WE IMAGINE/ 

SUPPORT? 

• RECOMMENDATIONS FOR IMPROVING THE USEFULNESS OF THE PEF TOOLBOX 

COMMUNICATION ON GREEN PRODUCTS 
A NGO viewpoint on what PEF can deliver or not 
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There were two main purposes of the exercise, one technical & one political. 

• Establish a common methodological approach on LCA = PEF & OEF 

• Provide better information to consumers on ‘green’ products 

At some point in the process, objectives and tools got confused. 

• The pilot phase focused to 99% on methodological issues without knowing what 
the PEF & OEF will be used for and by whom. 

• The scope of product related environmental information was narrowed down to 
what can be captured and quantified by LCA without acknowledging other valuable 
sources of information (standards, certification schemes, expert panels). 

We have not overcome the LCA blackbox for most stakeholders. 

• Mainly industry and LCA experts agreed on the development of PEFCRs/OEFSRs. 

• How to deal with the results in external communications remains unclear. 

A FEW COMMENTS ON THE EF PILOT PHASE 
 
 
WHY are we doing this? WHAT is the right tool?  
HOW are we going to implement it? 
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http://ec.europa.eu/environment/eussd/smgp/communication/product_information.htm  

http://ec.europa.eu/environment/eussd/smgp/communication/product_information.htm
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• Increase transparency on environmental performance and 
circularity potential of products available on the EU single market 

• Trigger a sound competition on more sustainable solutions for a 
specific need through direct access to product related information 

• Support and/ or complement existing labelling schemes and legal 
requirements for information disclosure with digital tools for 
enhancing green purchasing and procurement power 

• Centralise access to environmental product specifications while 
designing interfaces for different target groups without necessarily 
having to transfer all the data in a static way to one digital place  

• Ensure relevance, timeliness, comparability, and verification of the 
information provided to the digital system and improve market 
surveillance for checking compliance where relevant 

WHY DO WE NEED TO THINK BROADER 
THAN JUST RATINGS OR LABELS?  
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OUR VISION ON WHAT IS THE RIGHT TOOL 
 

Transparent information 
for consumers/end users

Enhance market surveillance

Help setting relevant 
Rules & incentives

Reduce overall 
burden

one central 
register for EU 

market

Foster sound competition 
and differentiation

An EU harmonised and digital Product Information System 
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• Information on material content of products are relevant for improving 
recycling processes, identifying hazardous substances and achieving better 
quality of secondary raw materials. 

• Disassembly and repair instructions will facilitate product longevity 
through better services by the original manufacturer or competitors. 

• Additional information e.g. on sustainable sourcing, certification or 
sector standards that the product complies with might help promoting and 
improving e.g. Circular Economy practices. 

• If the architecture for information sharing is organised in a dynamic digital 
environment, it could be even used by other online platforms and tools 
to track user feedback, updates, upgrades, repair, reused or recycled 
content throughout the multiple use phases of an individual  product. 

INFORMATION SHARING IS ESSENTIAL 
 And must go well beyond environmental footprints 
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HOW DO WE GET THERE? 
 Combine a top-down with bottom up approaches 

- All legally required environmental information on products should be 
disclosed in a standard digital format 

- Link additional open source information if manufacturers do not make it 
publicly available on a voluntary basis 

- Establish minimum requirements on verification and make sure that market 
surveillance enforce compliance 

- Facilitate sector agreements what type of information should be integrated and 
which sources could be linked 

- Do not copy or rebuild information that is already digitally available elsewhere 

- Use technologies such as blockchain or others to collect information from 
distributed sources along the value chain 
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There are two main constraints: 

• It is not clear if the aggregated PEF profile or even a single score will allow 
for sufficient differentiation between products.  

• PEF does not show the potential and options available for improvement of 
environmental performance.  

 

 It gives a good indications where environmental hotspots are but not 
how to tackle them!  

Therefore, PEF needs to be complemented by distinct criteria, 
specifications and thresholds that can facilitate improvements. 

But it can be used as a cross-checking and optimisation tool to avoid or 
mitigate environmental trade-offs.  

 

WHAT ROLE FOR PEF IS THEREIN? (1/2) 
 Can we use it for B2B and/or B2C communication? 
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• PEF could be used as a B2B data vehicle along the supply chain to facilitate 
exchange and collaboration on information sharing and improvement options 

• It could become part of a broader and digital EU Product Information 
System, depending on the availability of up-to-date PEFCRs.  

• Public Procurement call for tenders may require a PEF study as means of 
verification for an environmental profile above the average market 
benchmark for the most relevant impact categories.  

• PEF could support criteria setting in Eco-labelling schemes but performance 
classes exclusively based on LCA impact categories would not be sufficient.  

• Consumers need to know about distinct product features that can be easily 
understood and ‘translated’ into clear benefits that separates them from other 
products.  

WHAT ROLE FOR PEF IS THEREIN? (2/2) 
 Can we use it for B2B and/or B2C communication? 
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PEF INFORMATION IS ONLY OF LIMITED VALUE  
FOR STIMULATING BEHAVIOURAL CHANGE 
 The need for complementary approaches 

• Does it matter? Environmental beliefs 

• Does it make a difference? Outcome evaluations 

• Why is it the right thing for me to do? Personal motivation 

• What do my peers think? Social norms 

• Can I actually do it? Control beliefs 

Forming ‘green’ 
purchasing 
intentions 
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• A comparison between two products exclusively based on their 
PEF profiles will not show environmental advantages of extending 
product lifetimes through available repair and upgrade options.  

• Products contributing to environmental pollution through the 
release of micro-plastic particles may still result in good scores in 
the main PEF impact categories.  

• Producing agricultural commodities or sourcing of critical raw 
materials might be handled in a very resource-efficient way but 
could cause at the same time serious damage to biodiversity at its 
distinct geographical location. 

• As long as PEF excludes human toxicity and eco-toxicity from 
being used for communication, it will give a biased picture on the 
environmental profile for many product groups.  

CAN CONSUMERS TRUST IN PEF INFORMATION 
WHEN MAKING THEIR PURCHASING DECISIONS? 
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WHICH TYPE OF FUTURE APPLICATIONS FOR PEF 
COULD WE IMAGINE/ SUPPORT? 
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PEF AS A POTENTIAL VERIFICATION TOOL FOR 
SUBSTANTIATING GREEN MARKETING CLAIMS 

• Companies would only be allowed to communicate about 
distinct green properties of their products that differentiate 
them from their competitors if a PEF compliant study shows 
that they perform better than the market average identified 
as a benchmark in the respective PEFCR.  

• Environmental claims should relate to aspects that are 
relevant in terms of the product’s environmental impact 
during its entire life cycle. The environmental benefit claimed 
should not create another negative environmental impact that 
outweighs the improvement. 

• If manufacturers want to communicate an overall superior, 
best in class environmental profile to their customers or 
consumers, an ISO Type 1 multi-criteria verified Ecolabel 
should remain the only viable solution.  



p.16 

1. Focus on its key function as an internal assessment method for business 
to evaluate & optimise the environmental profile of their products and services, 
as well as an important tool to avoid or mitigate trade-offs between different 
environmental impacts; 

2. Make sure that all relevant environmental impact categories such as 
toxicity and biodiversity as well as the necessary differentiation of business and 
usage models in a circular economy can be captured thoroughly either 
within the PEF methodology or through complementary non-LCA 
approaches; 

3. Combine economic input-output analysis with PEF data in order to map 
impacts from global supply chains and to help identifying the most relevant 
sectors or categories that should be covered by EU Product Policies; 

EEB RECOMMENDATIONS FOR IMPROVING  
THE USEFULNESS OF THE PEF TOOLBOX (1/2) 
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4. Consider the PEF profile not (!) as a stand-alone tool for informing 
product policies or B2B communication but acknowledge its gaps and 
shortcomings, including the need to look beyond LCA data, taking into 
account e.g. relevant expert views, standards or certification schemes; 

5. Investigate how PEFCRs could help fighting misleading green claims 
in the context of the implementation/application of Directive 2005/29/EC 
on unfair commercial practices without creating a PEF mark or even a 
graded PEF label that would confuse consumers; 

6. Do not (!) use the PEF profile for B2C communication but check 
carefully how PEF related information could support and not undermine 
the development of meaningful criteria for ISO Type 1 Ecolabels. 

EEB RECOMMENDATIONS FOR IMPROVING  
THE USEFULNESS OF THE PEF TOOLBOX (2/2) 
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